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During your meeting, Carol will ask you questions about your company and its products or services. 

Typical questions could include:

· How has the company evolved?

· What trends have been developing in your industry and what are you doing to anticipate them?

· How are your products or services sold?

· What are your current methods of communication? What is working and what isn’t?

· What are your communication objectives?

· Who are your customers – both current and prospective?

· What benefits do you offer to customers that they can’t receive elsewhere?

· What are your plans for the future?

· What obstacles do you have to overcome to get there?

· Who are your competitors?

· What are your competitor’s strengths and weaknesses? 

· How does your competitor’s pricing, distribution, services, etc. compare to yours?

· Can you tell me about your product or service – both existing and new?

· Who is your target market? Customer profile?

· Where are the products in relation to their lifecycle (inclining or declining)?

· What is the geographic scope of the advertising or promotion effort?

Project Specific:

· Have you ever worked with a designer?  

· What is the budget for the project? 

· If the audience could come away with just one thought about the company, product or service, what would that be? 

· Are there existing visual assets (photos, copy, illustration, etc.)? 

· Does the project require photography or illustration? 

· Are there particular logos, graphic or colors? 

· Do you have existing graphic guidelines to follow?

· What are the restraints of the project? 

· Is there any competitive literature available? 

· Are there similar existing pieces the client likes or finds interesting? 

· What is the timeline or schedule for the project? 

· How will the project be distributed? (mail, handout, internet, other)

· Who is responsible for approvals? 

· What would constitute a successful project? What are your expectations?
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